THE GROWTH OF FITUR 08
BOOSTS THE BUSINESS
OPPORTUNITIES FOR TOURISM AGENTS
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distributed throughout 12
halls. The fair also welco-
med some 255,817 visitors,
a 2.6% increase compared
to last year. Of this num-
ber, 157,299 were profes-
sionals, a 3.6% increase
compared to the year 2007.
The fair also witnessed a
rise in the number of visi-
tors from abroad, based on
a 10% increase compared
to the last edition.

At its twenty-eighth edi-
tion, the fair brought
together some 13,530
companies from 170 coun-
tries and regions. Another
reflection of the importan-
ce of this fair, the first
grand tourism event of the
year, is based on its reper-

he predictions have been ful-  11.5%. In this respect, the fair achie- cussions within the media. Thus,
I filled and FITUR ‘08 has ved a new record in terms of its net FITUR was covered by more than
obtained the best results in  exhibition area, which exceeded the 8,300 journalists from 62 different

its history, based on growth of figure of 100,000 square metres, countries.




The fair’s growth,
both in terms of atten-
dance and participation,
led to an increase in mee-
tings and commercial
transactions, thus confir-
ming FITUR’s role as a
key point of reference
within the industry, one
that brings together the
most competitive pro-
ducts and services and
the most discerning sec-
tions of demand.

One of the most
notable aspects of this
latest edition was the
growing  international
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stature of the fair, fulfilling one of
the main targets set by the Organi-
sation. On this point, it is worth
mentioning the presence for the fir-
st time from new countries -Benin,
St. Thomas & Prince, Bhutan,
Madagascar and Greenland-, which
have contributed to the fact that
44% of the participants were forei-
gners. In this respect, this edition
witnessed a sharp increase in atten-
dance from regions such as Asia-

Lo stand della Campania:
POn. Ciampaglia
(Assessorato al Turismo),
Ettore Cuccari, Direttore
As Salerno

The Pacific, the Americas
\ and Africa.

With regard to the exhi-
bition that was presented at
FITUR 08, according to
field of activity, the hotel
and catering industry, offi-
cial Spanish bodies and lei-
| sure and culture companies

e S a represented sectors at the
fair.
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On the other hand,
the majority of the tra-
de visitors who atten-
ded FITUR 08 belon-
ged to travel agencies
(11%) followed by the
hotel trade sector, tran-
sport companies and
wholesalers and tour-
operators (10%),
amongst others.
Likewise, the sec-
tors that awoke greate-
st interest amongst
these professionals
were the transport
companies, with 9%.
Following this were
wholesalers and tour
operators, travel agencies and leisure and culture pro-
ducts, each of which attracted 8% of the tourist agents.

FITUR
CONGRESOS

FITUR CONGRESOS, which took place on 28th
and 29th January, served as an ideal prelude to the
International Tourism Trade Fair. This monographic
section devoted to business and incentive tourism,
brought together some 214 foreign buyers from 35 dif-
ferent countries and 160 Spanish representatives sel-
ling their products and services. Some 4,600 pre-arran-
ged interviews took place over the event’s two working

-

days by means of a cross-agenda procedure.

Furthermore, as is customary at FITUR,
the fair provided the framework for the sta-
ging of the Stands Competition, based on
the best stands at FITUR within their diffe-
rent categories. Thus, within the Spanish
Regions Category, the awards went to the
Madrid Tourist Board, the Canary Islands
Tourist Board and Catalonia Tourism, with a
Special Mention being presented to Beni-
dorm. In the Countries Category, the win-
ners were the Tourism Institute of Costa
Rica, the National Institute for Tourism Pro-
motion of Argentina and the Portuguese
Tourist Board. Within the Companies Cate-

gory, the awards
went to Confortel
Hoteles, Air Comet
and FEuropcar Ib
S.A.

Another compe-
tition that has beco-
me a traditional
FITUR

focuses on the Best

cvent at

Active Tourism Pro-

duct, an event organised in collaboration with the
magazine, Aire Libre. At the thirteenth edition of this
Competition, the overall winner and the winner of the
Cultural Tourism Category was "Wine Routes of
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Spain’, presented by Ciudad Real. In the Natu-
re Tourism Category, the winning product was
entitled “Routes, Volcanoes and Flowers for
the Passionate’, presented by Nijar in Almeria.
The project “Whales, Dolphins & Sailing”, pre-
sented by Murcia, was chosen as the winner in
the Adventure Tourism Category. Within the

International

S Category, the
winning product consi- blic. Finally, the Jury awarded a Special Mention to the
sted of “10 Routes “Active Créches” Programme in Asturias.
through Romantic Land- FITUR “08 also evaluated and promoted tourism
scapes’, an idea presen- research within the tourist industry by staging the Jor-

ted by the Czech Repu- ge Vila Fradera Forum Award, which, at this edition,
went to the work entitled
"Measurement of Touri-
sm Sustainability: Propo-
sal of a Synthetic Index
Based on Factorial Wei-
ghtings”, produced by
Marcelino Sanchez Rive-

ro and Juan Ignacio Puli-
do Fernandez.

In order to continue
growing alongside and
for the tourist industry,
FITUR will once again
bring the industry
: together at its twenty-
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